
THE INFLUENCE PROJECT



in·flu·ence
: the power to change or affect someone or something 

the in·flu·ence project
: the opportunity to use your influence as a champion of the United Nations Millenium Development Goals to raise 
  public awareness, engage in dialogue and contribute to affecting major change on global issues

: a chance to animate a global conversation and help build a world of support for the new world’s goals that will influence billions 
  of lives for the better

: a converging of minds; an opportunity to deepen your network through an elite collective of thought leaders

THE INFLUENCE PROJECT



We are IN this together.
The United Nations Foundation’s Influence Project recruits influential thought leaders from 

diverse sectors to serve as advocates for the United Nations Millenium Development Goals. 

In 2000, world leaders set eight goals to address challenges facing the world’s poorest 

people by 2015. As we enter 2015, it’s time to both acknowledge our progress thus far and 

also establish a new set of goals for 2015 - 2030. Together, we can rally support, accelerate 

action and pave the path for an end to extreme poverty.  



The Millenium Development Goals 
are the World’s Goals
The Eight Goals

1. Eradicate extreme poverty and hunger

2. Achieve universal primary education

3. Promote gender equality and empower women

4. Reduce child mortality

5. Improve maternal health

6. Combat HIV/Aids, malaria and other diseases

7. Ensure environmental sustainability

8. Develop a global partnership for development

Shared Goals. Global Action. Real Solutions.

August 18, 2014 marks 500 days until the target date for the United Nations’ Millennium Development Goals, 
the world’s “to-do list” to improve lives and alleviate poverty around the world.

Over the course of 500 minutes on August 18, a broad group of MDG supporters will take action to raise awareness 
of MDG progress and solutions and to rally the world to join the UN and continue the MDG momentum.

9:00 am – 10:00 am ET: Millennium Development Goal 1
ERADICATE EXTREME POVERTY & HUNGER

10:00 am – 11:00 am ET: Millennium Development Goal 2
ACHIEVE UNIVERSAL PRIMARY EDUCATION

11:00 am – 12:00 pm ET: Millennium Development Goal 3
PROMOTE GENDER EQUALITY AND EMPOWER WOMEN

12:00 pm – 1:00 pm ET: Millennium Development Goal 4
REDUCE CHILD MORTALITY

1:00 pm – 2:00 pm ET: Millennium Development Goal 5
IMPROVE MATERNAL HEALTH

2:00 pm – 3:00 pm ET: Millennium Development Goal 6
COMBAT HIV/AIDS, MALARIA AND OTHER DISEASES

3:00 pm – 4:00 pm ET: Millennium Development Goal 7
ENSURE ENVIRONMENTAL SUSTAINABILITY

4:00 pm – 5:00 pm ET: Millennium Development Goal 8
DEVELOP A GLOBAL PARTNERSHIP FOR DEVELOPMENT

5:00 pm – 5:30 pm ET: Closing

Solutions Storytelling
Around August 18, partners and experts will share ways the MDGs are working to be featured on the 
MDG 500 website. 

Join us: Share your MDG solutions on MDG500.org.

Communications Surge
On August 18, MDG supporters will participate in a communications surge over 500 minutes (approximately 8.5 
hours) to put the MDGs front and center in the global conversation. 

Each hour from 9:00 AM ET to 5:30 PM ET will highlight a different MDG using digital activations such as Facebook 
Q&As and Google+ Hangouts, traditional media moments such as op-eds and interviews, and in-person events to 
highlight the gains that have been made and key opportunities to make progress over the next 500 days. 
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The communications surge campaign for MDG 500 will consist of two components:

Note: If this schedule doesn’t work for you, we still hope you will 
participate at a time that does.

Live on www.mdg500.org

MDG500

@mdg_500

+unfoundation



Are You IN?
 

2015 is a historic opportunity to join the movement that supports the UN to build a better 

future for people and the planet. You have the ability to significantly move the needle on 

the world’s goals. As a member of The Influence Project, you can engage your network, 

deepen the dialogue, encourage actions in support of the world’s goals and act as a driv-

ing force in achieving these goals. When you join The Influence Project, you become a part 

of a unique network of people using their influence for global good. 

Join The Influence Project to become an advocate for change and use the UN Foundation 

to further your own beliefs and objectives.

“Between now and 2015, we must make sure that promises made become promises kept. The conse-

quences of doing otherwise are profound: death, illness and despair, needless suffering, lost opportuni-

ties for millions upon millions of people.”

— Secretary-General Ban Ki-moon, in his closing remarks to the MDG Summit, 22 September 2010

THE INFLUENCE PROJECT



Your Involvement
 
As a member of The Influence Project, you will drive support of the world’s 
goals in the following ways:

•  Sharing content that highlights the Millenium Development Goals via social 
media and/or newsletters and blog posts. We’ll send a curated content pack 
each week with suggested articles, posts, tweets and upcoming events to 
share with your followers. 

• Creating unique and original content is welcome

• Participating in talks and panels

Members of The Influence Project will have access to the following:

•  Opportunities to connect in person and build close relationships with other 
members of The Influence Project

• A private online platform for members to share ideas, connect and collaborate 

• Media exposure through events and meetings
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“There is no global project more worthwhile....

Let us keep the promise.”

— Secretary-General Ban Ki-moon, in his opening remarks to the MDG Summit, 20 September 2010



* The Influence Project is part of United Nations Foundation’s core mission of encouraging broader support for global change and the United 
Nations.Funding for United Nations initiatives of this kind include anchor partners like the Bill and Melinda Gates Foundation.

We look forward to welcoming 
you as a member of The 

Influence Project  

If you have any questions please contact 

Andrea Fennewald
AndreaFennewald@HadleyImpact.com

917.374.6376


